
O BoticárioPRINT CAMPAIGN

THIS CAMPAIGN SHOWCASES DIFFERENT COURSES WITHIN THE SAME INITIATIVE
FROM THE BRAND. THE STANDARD PATTERN MAKE THEM LOOK RELATED TO THE
PUBLIC, WHICH IS THE INTENT.



SEPHORADIRECT MAILER

LETTER AND ENVELOPE WITH
THE BRAND’S STRIPES AS THE
IDENTIFIABLE FACTOR FOR
INSTANT RECOGNITION.



TV STORYBOARD IKEA

1 2 3

IDEA FOR A TV COMMERCIAL FOR SELLING IKEA LAMPS.



TV STORYBOARD IKEA

4 5 6



RayBanAMBIENT

A SERIES OF
AMBIENT ADS
THAT BLEND
WITH THE CITY
WHILE
STANDING OUT
AND HAVING
THE BRAND BE
ON FOCUS.



RayBanAMBIENT



RayBanAMBIENT



rare.tint. :)PACKAGE DESIGN

AN INVENTED BRAND FOR COSMETICS AND
MOCKUPS OF THEIR PRODUCTS.



COLOR PALETTE



MOCK UPS







ULTA

DIGITAL INTERACTIVE

INTERACTIVE DISPLAYS TO HIGHLIGHT THE
PRODUCTS SOLD AT THE STORE AND THEIR
VALUES OF CHERISHING THE DISCOVERY
OF A PERSONALIZED BEAUTY EXPERIENCE.



ULTADIGITAL INTERACTIVE

DISPLAY INSIDE SHOPPING MALLS WHERE
THE PUBLIC CAN INTERACT WITH IT AND
TRY ON VIRTUALLY THE STORE’S
PRODUCTS, AS IF FILTERS.

PRODUCTS CAN BE LAYERED, AND REMAIN
ON THE SCREEN FOR EASY RECALLING OF
CHOICES.



ULTADIGITAL INTERACTIVE

ONCE ALL OF THE DESIRED PRODUCTS
HAVE BEEN SELECTED, USER CAN TAKE A
PHOTO OF THEIR LOOK.

PHOTO CAN BE DOWNLOADED THROUGH
THE QR CODE THAT WILL BE DISPLAYED.
CALL-TO-ACTION VISIBLE TO GET USERS TO
ENGAGE WITH THE STORE.



Ben&Jerry’s

SOCIAL
MEDIA

MOCKUPS
OF
SOCIAL
MEDIA
POSTS.



SOCIAL MEDIA

INSTAGRAM



SOCIAL MEDIA

FACEBOOKTIKTOK



THANK YOU


